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The Regional Municipality of Durham
Report

To: Community Growth and Economic Development Committee
From: Commissioner of Community Growth and Economic Development
Report: #2025-EDT-2

Date: January 7, 2025

Subject:

Gather at the Farm 2024 Agri-Food Marketing Campaign

Recommendation:

That the Community Growth and Economic Development Committee recommends:

That this report be received for information.

Report:
1. Purpose

1.1 The purpose of this report is to provide Members of the Community Growth and
Economic Development committee with a brief overview of the Region’s Economic
Development and Tourism Division October 2024 marketing campaign, “Gather at
the Farm.”

2. Background

2.1 The Economic Development and Tourism division collaborates with Durham Farm
Fresh (DFF) to promote agri-food and visiting local farms to residents and visitors.

2.2 The Gather at the Farm Campaign (the Campaign) is the second annual campaign
of this kind. It encourages visitation to farms in Durham Region to purchase local
food and participation in lively fall-themed events.
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3. Previous Reports and Decisions

3.1 #2024-EDT-6 — Gather at the Farm 2023 Agri-Food Marketing Campaign

4. Campaign Details and Results

4.1 The Campaign relied on in-house staff resources for development, management,
graphic design, social media programming, e-newsletters, and communications
strategies. The Campaign also leveraged external resources such as social media
influencers, our partnership with DFF, media appearances, and an existing
partnership with the Culinary Tourism Alliance and Destination Ontario to deliver this
campaign to more than 21,000,000 viewers.

4.2 The Campaign included:

Paid Search campaign within Google and Bing;

Paid Digital display ads;

Paid Meta (Facebook and Instagram) campaign;

Organic social media campaign;

Paid Influencer social media campaign;

Social media contest;

On-farm attendance based contest;

E-newsletter features;

Two television appearances;

News release;

Blog post;

l. Metroland column;

m. Culinary activation at the Barrett Centre of Innovation in Sustainable Urban
Agriculture (Durham College Ajax Farm) organized in collaboration with DFF;

n.  Culinary Tourism Alliance (CTA) blog and advertising partnership with
Destination Ontario (DO); and

o. Campaign landing page with map to farms and information about activities,

events, and on-farm stores.
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4.3 The Campaign achieved the following results:

a. Atleast 833,176 digital impressions of Durham Tourism owned content;

b. 21,000,000 impressions of the Campaign through the Culinary Tourism
Alliance and Destination Ontario;

c. 14,953 Durham Tourism landing page views; and

d. Atleast 13,000 clicks.


https://pub-durhamregion.escribemeetings.com/filestream.ashx?DocumentId=3991
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4.4

5.1

5.2

5.3

6.1

7.1

Additional impressions which are not quantifiable include television views, poster
views, impressions of influencer content, and media placements reach.

New Campaign Features

A new feature of the Gather campaign included a contest to drive attendance. This
contest required people to see the digital campaign, visit a farm, and scan a QR
code on a poster to enter for a chance to win a night at the Piano Inn in Port Perry,
as well as gift cards to farm and culinary destinations in north Durham. This resulted
in 173 contest entries, and 140 new Durham Tourism e-newsletter registrations.

An on-farm activation at the Barrett Centre of Innovation in Sustainable Urban
Agriculture included a culinary demonstration with Chef Alex Page, a local food
advocate. This on-farm activation had approximately 150 attendees who learned
about urban agriculture and the benefits of cooking with local ingredients.

Through an existing partnership with Culinary Tourism Alliance, a blog post featured
“Flavourful fall escapes 90 minutes from Toronto.” This content was used in a
Destination Ontario partnership campaign which resulted in more than 21,000,000
views, reported to Durham Tourism staff as one of the best performing articles
Destination Ontario has ever seen. The blog post received 47,740 views. Additional
content included promotion of unique fall experiences, and apple picking.

Financial Implications

The total cost of the Campaign was $12,151.00 which was sourced from the
approved 2024 Economic Development and Tourism Division budget.

Relationship to Strategic Plan

This report aligns with/addresses the following strategic goals and priorities in the
Durham region Strategic Plan:

a. Goal 3.2: Leverage Durham’s prime geography, social infrastructure, and
strong partnerships to foster economic growth;

b. Goal 3.4: Capitalize on Durham’s strengths in key economic sectors to attract
high-quality jobs; and

c. Goal 3.5: Provide a supportive environment for agriculture and agri-food
industries.


https://www.ontarioculinary.com/flavourful-fall-escapes-90-minutes-from-toronto/
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8.

8.1

8.2

Conclusion

The Gather at the Farm campaign reached a wide audience of potential visitors
through digital media to promote opportunities to visit farms with local food or agri-
tourism experiences in Durham Region in the fall season, building awareness of
Durham as a place with a strong local food offering while supporting economic
vitality for agri-food producers.

Economic Development and Tourism Division staff will continue to collaborate with
Durham Farm Fresh to create strategies and campaigns that promote agri-food and
on-farm experiences to residents and visitors.

Attachments

Attachment #1:  Gather at the Farm materials and placements.

Respectfully submitted,

Original signed by

Brian Bridgeman, MCIP, RPP
Commissioner of Community Growth and
Economic Development

Recommended for Presentation to Committee

Original signed by

Elaine C. Baxter-Trahair
Chief Administrative Officer
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Durham Region Fall Farm
Events and Activities

(3]
% 1. Applewood Farm Winery Corn Maze & Pumpkin Patch
w 6 2. Brooks Farms Fun Fall Festival
3. Buzzing Bees Adventure Farm Corn Maize & Fun Farm
@ 4.Cooper's 10-ac.re Corn Maze & Fall Harvest Feslti\ml
5. Forsythe Family Farms October Harvest Festival
e o 6.Knox's Pumpkin Farm ‘Farmtastic’ Fall Fun
7.linton's Farm Market Kids Fall Activities
@e 8. Maple Grove Orchards Fall Activities
@ 9. Nature's Bounty Farm Fall Activities
. 10. Pingle's Farm Market Harvest Festival
11. Two Blokes Cider Fall Festivities

12. Watson Farms Corn Maze
13. Willowtree Farm Pumpkin Palooza

Durham
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-----
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ATHERH FARM

Scan the QR code or visit
DurhamTourism.ca/gather
and enter towin a
getaway in Port Perry

DurhamTourism.ca/gather ©

Gather at the farm map, digital assets and
contest poster
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Durham Q%)
Tourism ﬁ
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FRESH
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girl in red + we fell in love in october

durhamtourism @ B #q GIVEAWAY v 20

#GatherAtTheFarm at Buzzing Bees Adventure Farm with a
PSL from Canter Coffee. Just minutes from each other, these
destinations make for the perfect fall day trip with family or
friends! &3

To celebrate all things fall and help you have the ultimate day
trip in #DurhamRegion, we're giving away £J

%, Four tickets to @BuzzingBeesAdventureFarm
@ Prize pack & $50 gift card to the farm
= $50 gift card to @Canter_Coffee

L Toenter L3

@ Like this post

& Tag a friend (one tag per entry)

4 Follow i i +
@canter_coffee

<+ Share this post to your story for a bonus entry! Don't forget

4o bam BV ok AT irinm A i womntt can
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@M. Liked by segill and others

October 3

durhamtourism
Scugog

6 durhamtourism #GatherAtTheFarm for a gourd-geous fall day
in #DurhamRegion! e eg

Nestled along the rolling hills of the Oak Ridges Moraine,
@Natures_Bounty_Farm is the perfect place to gather with
family or friends and soak up all that the season has to offert

@ Enjoy the wide open space and peace of the farm
5 Visit the friendly sheep and llamas

@ Grab a wagon and trek out to the patch to pick your
perfoct pumpkins

@ Grab a basket and pick fresh local

J Spice things up with pick-your-own chili peppers

Before you go, be sure to check out the market for decorative
pumpkins and other farm grown products, and grab one of the
famous butter tarts by @Anninas_BakeshopAndCafe!

The beautiful farm s yours to explore. &

? 651 Scugog Line 2, #PortPerry
¥ Open daily

oQv A

@& Liked by bistro67 and others
o
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durhamtourism and coopscsatarm
Unbridge, Ontarie

c durhamtourism The Fall Harvest Festhal at @CoopsCSAFarm
s BACK! w0

Wander through the 10-acre corn maze on a crisp fall day—
and if you're brave encugh, venture through the no ights
maze at night. »+

The maze has two phases that each take 20 to 45 minutes to
complete (depending on how good you are at getting lost). ©
Each ticket includes ane you-pick-it pumpkin from the
pumpkin patch, and access to wagon rides, the farm store,
photo points and more. Enjoy mini mazes, farm animals, the
play area, hay climbing, and dog-friendly Saturdays!

Whilo you're there, keep an eye out for our #GatherAtTheFarm
Posters 1o learn how your farm visit could win you a fall
gotaway in #DurhamRegion! aa

? 266 Ashworth Road, #Uxbridge

¥ Weekends until October 27

oQv R

»<{J Liked by choosebrock and others

tober O

Gather at the farm sample Durham Tourism
social media posts

wanttograb coffee and
go pick pumpKins?

durhamtourism and 2 others
‘ itsjvke « JVKE - this is what autumn feels like (out now.)

{ 'l O durhamtourism The perfect fall day doesn't exi... &%

#GatherAtTheFarm this season and enjoy all the farmtastic fall
fun at @KnoxPumpkinFarm!

Located less than an hours drive from Toronto, spend the day
picking your own produce, roaming through the fields,
browsing the farm store, and sampling delicious homemade
goods.

‘Whether you're planning a day out for the whole family, or
looking for a fall date idea, there's plenty of fall fun for all ages
at Knox. &d

‘Wander through the pick-your-own patch to find the perfect
pumpkins, or jump on a wagon ride to explore the fields. @

Hop on a pony or horse ride and meet the friendliest farm
animals, like alpacas, chickens, pigs, turkeys, goats and
donkeys. &

Enter the Witch's Lair or venture through the Boo Barn for

nnma ananfANAby fun A s
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Liked by segill and others
October 10

durhamtourism
Durham Region

0 {urhamtourism]Things o do in #DurhamRegion over the
#Thanksgiving long weekend. @ (3%

|+ #GatherAtTheFarm with family and friends |
% October 12to 14

) @MarketsOntario's Thanksgiving Pop-Up i

' October 12
o ®LeaskdaleLoop Day #4
' October 12
& @VillavidaLocaMarket Smokehouse &
' October 12
@ Ocala Thanksgiving Harvest Festival @
' October 12
# @BitmoreTheatre Thanksgiving Party £
October 12

#4 Thanksgiving at @1840Vineyard %
W Nernhar 12

@@ Liked by freredunord and others

October 11

and ca
. leahsguides + Lalala Gilmore girls

@ e aep

It's the last weekend to TheFarm in #D

Looking to spend a fun day at the farm? We've got the perfect
pick of the patch. &3

With festive fall activities, delicious treats and picture-perfect
photo ops, there’s no better place to soak up the sunshine
and crisp fall air than Durham farms.

Plus, while you're there, keep an eye out for our posters to
learn how your farm visit could win you a fall getaway in
#PortPerry! vg

Discover a full list of farm-tastic events and fall fun to enjoy
this weekend at DurhamTourism.ca/gather.

What's your favourite fall activity? £J

#DiscoverDurham #FallSeasonLong #PYO
5w

oQv A

‘ Liked by starapplesresto and others
October 26




travelwithasavari and 3 others

Rolewood Ferm ond inery Gather at the farm
@ O wnats mors - pertect tana sample influencer social
to a corn maze & pumpkin patch? Just a scenic drive north of

Port Perry, you'll find this charming farm @fruitwines where .

fall vibes are in full swing! Grab a cider or glass of wine on the I I I e d I a C O nte nt
patio, explore a stunning pollinator meadow, and search for
the perfect pumpkin. @&

If you're feeling adventurous, take on the 30-acre corn maze
(yes, it's 3km long!), and it's fun for all ages. And don't forget
to dress for the weather—proper footwear is a must! s |

Admission is $13 (ages 3+), and you can pick your own
squash or pumpkin while supplies last. @+ Who's ready for
the ultimate fall day?

p #ComMaze #Ontar
#FarmLife #GatherAtTheFarm #durhamDateldeas #durham
#Viral #Trending #Autumn #Travel #Ontario #Canada #india

”@ fruitwines It was lovely to meet you. Thank you for stopping ¢,
= by. Beautiful Pic too!! e % & #a ®

Qv Al

@ @ Liked by boywhoblogs and 219 others
ber 30

@ travelwithasavari and 2 others
altego_music *+ MEET ME HALFWAY X | FOLLOW RIVERS (ALTEG...

Q travelwithasavari @ @ GIVEAWAY CLOSED @
EXRLORE DURHAM'S LARGESTICORNIMAZE & IMORE! I'm teaming up with @fruitwines and @durhamtourism to give
ONE lucky winner 4 tickets to explore the largest corn maze in
#durhamregion ! Q@ *

#GatherAtTheFarm this season at Applewood Farm & Winery—
just over an hour outside Toronto—and enjoy pumpkin picking,
wagon rides, delicious local cider, and more farm fun.

Here's how to enter:

@ Follow me @travelwithasavari @durhamtourism and
@fruitwines

&) Like this post

{&J Tag the 3 friends you'd bring along!

{&J Share this reel to your story for bonus points!

™ Contest ends October 8th, and the winner will be
announced on October 9th. Good luck!!

For more fall adventures, visit DurhamTourism.ca/gather (link
in @durhamtourism’s bio)

Qv A

m Liked by durhamtourism and 397 others

October 1

“4. eastofthevalley and 2 others
g Zwette + Go Solo (feat. Tom Rosenthal)

eastofthevalley [The best thing about fall in Ontario...

# Is that it's the perfect time to #GatherAtTheFarm with my
favourite people! s Just an hour away from downtown
Toronto, Forsythe Family Farms near Uxbridge, Ontario has
been an annual trip of mine for years. From the pumpkin patch
to pick-your-own flowers, farm-fresh pies, and feeding the
goats, there's so much to explore. @ %

We may have gotten lost in the corn maze (well, maybe just
me) % but it was part of the adventure. The kids especially
loved the play areas complete with massive slides, climbing
hay bales, tractor tricycles and so much more!

Head out on weekends for the Harvest Festival—where you
can hop on wagon rides g and spend the day experiencing all
the best that this season has to offer. The festival runs
Thursdays to Sundays throughout October. Book your tickets
online today! &8

? 1025 Cragg Rd., Greenbank #Ontario

Enr mara dataile an éall antivitine in hasidifol Pirham Danine

oQv W

. L& Liked by durhamtourism and 56 others
October 17

@ Add a comment..




Paid Partnership - August 13 - @

' Destination Ontario @ with Ontario Culinary.

Durham Region's “Gather at the Farm” event has put together a series of fall activities for the

whole family! Pack the car and set the GPS for one of these twelve great fall farm adventures.

Culinary Activation at
Barrett Centre and
Culinary Tourism
Alliance/Destination
Ontario Campaign
materials

GATHER AT THE FARM IN DURHAM
REGION

Located directly east of the GTA, Durham Region is @ huge area that stretches eastward
from Pickering to Newtonville, and northward from Lake Ontario to Beaverton on the shores
of Lake Simcoe.

There is an overwhelming amount of fall goodness to be had in the area, but lucklly you
can find a round-up of all the fall fun in Durham Region on the Got

. Grab your kiddos or your besties (or both!) and set the GPS for one of 1hese great
fall fcrm adventures:

PINGLE'S FARM FALL HARVEST FESTIVAL
Where: 1805 Taunton Rd, Hampton, ON. (View Map)

pinglesfarm
Pingle’s Farm Market

B wi

OAK




‘ theannahuk & - Following .
./ Original audio

@ theannahuk # Jacquie Severs,

./ Manager of Marketing and Tourism
with the Region of Durham, talked
fall farm events and a giveaway for
an overnight stay at a boutique hotel
in Port Perry! #rogerstvdurham
#durhamregion

8w

@ durhamtourism There's so many o
reasons to #GatherAtTheFarm in

‘ Liked by durhamtourism and 22 others
October 5

@ Add a comment...

Uxbridge Scugog Life | Rogers tv

ROGERS tV
Gather at the farm media
appearances
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