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Durham Tourism
Strategic Action Plan

Goal 4.1

Build the brand of urban
excitement and country charm.

4.1.4

Develop a modern and bold
concept that uses striking
photography to convey Durham'’s
scenic urban and rural
destinations, visually immersing
readers in Durham's experiential
offerings.




Design

- Developed in-house with a striking,
photography-based and industry
leading design that builds on the
success of the last Discovery
Guide edition.

- Available as a printed magazine
and digital flipbook online at
DurhamTourism.ca/discover.

* Includes 129 fresh ideas for
adventures across Durham
Region's eight municipalities.




Distribution

Over 100,000 guides will be distributed
to trusted partners and homes across
Ontario.

« Toronto Life
« Maclean's
- Chatelaine
« Toronto Star =
« Travel centres and hotels | =

Local events and businesses 7‘
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Advertising

Seasonal advertising campaign
throughout 2025-26.

Print placements:
Food and Drink magazine
Translated ads
Metroland
Publications




Advertising

Shared online across a variety of
digital marketing channels:

Social Media Ad Campaign
Influencer Marketing
Metroland

Narcity Toronto

BlogTO

Podcasts (Spotify, Apple Music) Durham
Tourism

DurhamTourism.cafdiscover




Thank you!

DurnamTourism .ca « @DurhamTour Ism
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